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Du bonheur a tous les étages
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Vente-unique.com: the expert in online furniture sales in Europe
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*Sources: Statista, Technavio, Estimated market size 2021.
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True to our values: growth + profitability + return

+,¢ % +3.9 e 2.1%

* Direct product sales + commissions on the marketplace / change compared to 1¢" half-year 2021-2022
e Vente-unique ** adjusted EBITDA = operating profit on ordinary activities + net depreciation, amortisation, provisions and impairment losses - reversals of provisions and impairment losses + valuation of bonus shares
*** Dividend of €0.22 payable on 29 May 2023



A virtuous circle for..taking advantage of the craze for marketplaces

marketplace
Venle-unigue.com means
an altractive brand on the largest
marketplaces...

Verteuniques

Du bonheur a tous les étages_
N

e Vente-unique

* Direct product sales + commissions on the marketplace / change compared to 1¢" half-year 2021-2022

La Place de marché

N P
Toujours plus de bonheur chez Vente-unique m

Quiest ce que la place de marché Vente-unique?

57 )

...and a powerful brand for
brands looking for traffic

growth in e-commerce sales
(compared with 1¢" half-year 2021-2022)



A virtuous circle to..attract more customers
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A virtuous circle to..transform more visits

@umqu,e, La Place de marcheé

Toujours plus de bonheur avec le programme de fidélité Toujours plus de bonheur chez Vente-unique

* %

Devenir membre Very-unique 2 .
¥ Qu'est ce que la place de marché Vente-unique?

« Notre programme Very-unique est ouvert & tous, il est totalement gratuit |
Afin de vous proposer une offre plus large et plus diversifiée, Vente-unique accueille

+ Vous devenez membre dés votre premiére commande confirmée par Vente- désormais sur son site internet de nouveaux produits vendus par des partenaires.

unique.com Ces partenaires sont des vendeurs professionnels sélectionnés par nos soins pour

« Vos avantages exclusifs sont alors immédiatement accessibles par email ou leur.sérieux et la qualité de leurs prodults.

_|_
choice

dans votre espace client. Pour vous, que du positif, de quoi combiner plusieurs articles, plusieurs styles et

plusieurs ambiances.

Vos avantages exclusifs
i Bienvenue dans notre espace dédié aux professionnels

+ Very-unique,
Vous étes un professionnel souhaitant aménager votre entreprise ?
Cet espace est fait pour vous | Meublez votre intérieur et votre extérieur en seulement quelques clics.

Créez votre compte pour voir les prix affichés HT sur notre catalogue et passez commande en toute
Nous faisons toujours en sorte de cultiver les petits détails qui font toute la différence... liberts.
vous bénéficiez gratuitement des avantages du programme de fidélité.

Vous pagné dans la réalisation de vos projets ? Notre service pro et son équipe
d'experts dédiée seront ravis de vous aider.

Des espaces bien pensés pour ravir vos clients et vos collaborateurs : tel est I'objectif de notre service

} ‘ dédié aux professionnels. Sailes de réunion, coliving, espaces de convivialité, hall de réception, hotels,

restaurants, salle &@ manger.. Vous trouverez forcément votre bonheur |
Cumulez des points et Des invitations en L'accés a des journées plein de
o - T Contactez-nous au 0176 49 45 02
recevez 2% en bons avant-premiéres @ nos privilégiées Very- t

d'achat pour chaque Ventes Privées unique

CREEZ UN COMPTE

commande

repurchase rate in May 2023 than in May 2022*.

e Vente-unique * % of buyers who have already placed at least one order prior to the one placed in the reference month 7



A virtuous circle for..making our sales profitable

Stabilisation
of stocks .
in a context of Acceleration campaign
inflationary inventory "anti-_inflati_on
environment 200 stock rotation (lowering prices
291 (rising freight ’ (destocking 29,6 without sacrificing
Value of ' . .
and the dollar) destocking) margins)
stock (in M€) 239 — —

N~

424 620

produits produits

moins cher
qu'en 2021

Gross margin® rate 56,2% 49,6% 528%

e Vente-unique * Gross margin of Vente-Unique.com alone before consolidation 8



A virtuous circle to...perpetuate our know-how

450 Scope of co‘nsolidation
Internalisation n Services: 15 (+2)
Of Ski"S Call centre in Spain
to replace 300
external
° ° Delivery: 7 (+7)
serviceces Wlthout Managing deliveries in the IDF
inereasing the
cost structure |
150 : AMB: 209 (-58)
' Optimising logistics
! (formerly Distri Service)
i B Vente-unique.com: 161 (+7)
0 L
$12021-2022 $2 2021-2022 S$12022-2023
e Vente-unique 9

Average workforce (including temporary staff) at 1¢" half-year 2022-2023 and change compared with 1¢" half-year 2021-2022



Half-year results
2022-2023




New indicators for a new scope of activity

e Vente-unique

The introduction of the new and activities has led us to define new sales and
revenue indicators:

Products sold by Vente-Unique.com Total invoiced including  Total invoiced excluding

VAT VAT
+ Products sold by third-party merchants on the Vente-unique.com website via the internal marketplace Total |nv0|\(l:§$l including Commission excl.
= Total Business volume Sales figures
E-commerce E-commerce

+ Logistics services billed to B2B customers Total invoiced including Total invoiced excluding

VAT VAT
= Total Business volume Consolidated
global consolidated
The the 3 new subsidiaries has led us to present our first IFRS consolidated

financial statements, with a different structure to the IFRS financial statements of Vente-Unique, which
were previously presented on their own.

The concern :

- Consolidated sales include B2B logisties sales.

- The warehouse lease, previously presented under logistics expenses, has been restated in accordance
with IFRS 16 in the consolidated financial statements, with an impact on EBITDA, depreciation and

finance costs.
11



All commercial indicators up at the end of March 2023

In € million

IFRS - Audited figures

GMV*

14.1%

e Vente-unique

Consolidated sales

of which Sales
E-commerce sales**

of which Logistics sales***

447

37,6

37,6

47,0

38,8

36,8

19

+5,0%

+3,0%

=-2,2%

NS

421

35,4

35,4

* Gross value, including all taxes, of products and services sold, including sales of direct products recognised on the date of dispatch,
marketplace sales as of the order confirmation date and other services and revenues invoiced.

** Direct product sales + commissions on the marketplace

*+* B2B logistics services invoiced by the new subsidiary resulting from the acquisition of Distri Service's business at 1¢" October 2022

52,0

423

40,4

19

+23,7%

+19,5%

+14,2%

NS

86,8

73,0

73,0

99,0 +14,1%
81,0 +11,0%
77,2 +5,7%
3,8 NS
12



Further growth in e-commerce
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T4 2022 T1 2023 T2 2023

Sales figures
e-commerce average
quarterly

e Vente-unique

29713

* Direct product sales + commissions on the marketplace

40 866

35 852

38 592

Average quarterly sales
in € million

13



A well-balanced e-commerce business between France and international
markets

Geographical by geographical area

Northern Europe
France and Eastern Europe

€41.1m €25.2m
Germany + Austria @
+ Benelux + Switzerland + Poland

Southern Europe

€10‘)9m m France Northern & Eastern Europe Southern Europe
Spain + ltaly + Portugal

e Vente-unique Unaudited E-commerce sales for the 1°" half-year of the 2022-2023 financial year (period from 1°" October 2022 to 31 March 2023) 14



A gradual recovery in volumes, accompanied by solid pricing power

e Vente-unique

1¢" quarter 2¢me guarter

+8%

+9%
+6%
-12% -3%
Prices Volumes Total Prices Volumes

Direct product sales (excluding delivery costs) for the 1" half-year of the 2022-2023 financial year (period from 1¢" October 2022 to 31 March 2023)

Total

15



Freight and the dollar back to pre-crisis levels

Evolution of Euro/dollar
container price exchange rate

1,25

1,20
$10,000
1,15
$7,500
1,10
$5,000
1,05
$2,500
1,00
50 0,95
1-jan.-20 1-jul.-20 1-jan.-21 1-jul.-21 1-jan.-22 1-jul.-22 1-jan.-23 1-avr.-20 1-avr.-21 1-avr.-22
— Freightos Baltic Index (FBX) e FUro [ Dollar rate

e Vente-unique 16



Sequential rebound in operating profitability on historical scope
(vente-unique.com only)

In € millions Asa’% Asa %

Sales figures 3,0 100,0% 0,4 100,0% 7,2 100,0%
Gross margin 410 562% 35,0 496% 40,7 528%
UL el (105)  144% (9.7) 13.8% (1002 132%

on sales

3 ° 9 pOilltS MErkene (82) n3% (8:3) 8% (90) 1n8%

Logistics (5,9 81% (57) 81% (5.6) 7.3%
Personnel* (a,9) 67% (a7) 67% (5,5) 71%
Overheads @ o o
and taxes (4.6) 6,2% (5.0) 7% (5.6) 7,2%
Adjusted EBITDA** 6,9 94% 1,5 22% 47 6,1%

* Excluding valuation of Free Share Awards
** Adjusted EBITDA = operating profit before non-recurring items + net depreciation, amortisation and provisions
e Vente-unique provisions and impairment losses - reversals of provisions and impairment losses + valuation of Free Share Allocations



Successful integration of the logistics business

3 . 2 points

In € millions

IFRS - Audited data

Sales figures
Adjusted EBITDA
As % of sales
Cost of free shares
Ebitda

As % of sales

Depreciation, amortisation and provisions** (in
thousands of euros)

Profit from recurring operations

As % of sales

Other operating income and expenses
Operating profit

Net financial income

Tax charge

Net income
As % of sales

H1

2021-2022

73,0
6,9
9,4%
(0.6)
6,2
8,5%
(1,2)
51
6,9%
(0,2)
4,9
(0,0)

(1,5)

3,3
4,6%

H2

2021-2022

70,4
15
2,2%
(0.9)
0,6
0,9%
(©.9)
(0.3)
-0,4%
(0.2)
(0.5)
(0.2)

0,1

(0.6)
-0,9%

H1

2022-2023*

81,0
7,5
9,3%
(0,7)
6,8
8,4%
(G
3,7
4,6%
0,1
3,8
(0,5)

(1,0)

2,2
2,8%

* For the first time, Vente-unique.com is presenting consolidated financial statements that include the subsidiaries Vente-unique Logistics AMB (logistics business resulting from the acquisition of the assets of

Distri Service),

e Vente-unique Vente-unique Delivery (delivery activity) and Vente-unique Services (call centre) from 1¢" October 2022. There are no comparable financial statements. The Company is therefore presenting, for information

purposes

the parent company financial statements for the first half of 2021-2022 (1¢) and the second half of 2021-2022 (2 )

** Inchhidina amaorticatinn of leaace navmeaente in aceordance with IER< 1A

18



Stable free cash position

0

-1.9 0,2
aﬁer buyout Gross margin Change in Investments Dividends Reimbursement Share buyback
cash-flow WCR (including €2.8m for Dec. 22 Rental debts
Of the the purchase of the
° ° ° ‘as_sets o_f
Distri Service Ot Servie

and payment of

dividends

Treas_ury Treasury

opening Closing

e Vente-unique 19



A solid consolidated balance sheet with no financial debt*.

I

Fixed assets Provisions
excluding
Trade Receivables Tax and social security liabilities

TOTAL TOTAL

* Borrowings excluding finance lease liabilities (IFRS 16) and equipment finance leases
e Vente- unlque IFRS - Unaudited data 20



Conclusion




In a mixed macroeconomic ..we're staying on course for profitable

macroeconomic environment... gI‘OWth
[ ] [ ]
landscape ambitions
Relaxation confirmed on the currency Growth in
and freight fronts sales growth
Competitive pressure still intense Improvement in adjusted
in certain markets margin
Uncertainties about Growth in
household consumption results

e Vente-unique 22



A steady performance since the IPO

€0,28 €0.22
o 1.3% 2.0%
o
N €0.28
2.8%
2 7()/ 15 €0.15€ f;ﬂr;(l)ﬁ
o 0 3.1% e
10
Average annual
vield
5
0
Volume VENTE UNIQUE.COM

Jul Jan Jul Jan Jul Jan

e Vente-unique

Jul

Jan

Jul

0,000
0,000

Jan

23



A steadily improving extra-financial performance

+38

points
Annual
progression

e Vente-unique

47 47

31

Governance

Gaia non-financial performance rating

37

21

Social

63

| 2019

5 9
__

Environment

2020 m 2021

77

35

13

External stakeholders

43

21

Global

] |

OVERALL
SCORE

51/
100

Gaia

24



Be
a shareholder
of

means investing
in. (X ]

e Vente-unique

The of the European furniture
and decoration market

Europe's only online furniture retailer
listed on the Euronext markets

The both through the brand
and the Vente-unique.com brand

The and growing in the sector
and in control of the entire value chain

e The regular a financial product and the long-term vision

of a socially responsible company 25



Shareholder's notebook

Share price on 09/06/2023: €10.55
Number of shares: 9,660,573

Market capitalisation: €101.9m
Final dividend (29/05/2023): €0.22

Indices: Euronext Growth Allshare,
Enternext PEA-PME 150

Analyst coverage: TP ICAP Midcap
Research

European Rising Tech
LABEL

EURONEXT Gala
GROWTH

e Vente-unique

0.6%  10,0%

CAPITAL ALLOCATION

to 31/03/2023

Next meeting;:
Sales for the 3'! quarter of the 2022-2023 financial year,

20 Jllly 20235 (before trading)

= Managment
= CAFOM
Free float
= Auto-detention

26
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